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Lucent Technologies represents a vast re-
pository of knowledge that receives an aver-
age of more than four new patents every busi-
ness day and has produced 11 Nobel laure-
ates. This makes Lucent unlike any institution
in the world.

Lucent’s roots lie at the very beginning of tele-
communications technology in the 19th cen-
tury and have grown to produce the most ad-
vanced telephone equipment for the global
marketplace. Bell Laboratories, whose inno-
vative research scientists gave us the transis-
tor, the laser and the communications satel-

lite, continues to evolve. Lucent’s goal is to
bring about the next generation of networking
communications.

With such a vast embedded knowledge base,
the challenge for Lucent since its spin-off from
AT&T in 1996 has been to utilize that knowl-
edge base to the fullest. Like many highly
successful corporations that are reaching out
to global markets and seeking to meet cus-
tomers' ever-changing needs, Lucent's lead-
ership knows all too well it cannot waste re-
sources and remain competitive.
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